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1. Executive Summary



Highlights & Key Issues

• Clipper℠ was introduced to the public on June 16
at a Hyde Street Pier launch event that yielded
comprehensive media coverage. Representatives
from all participating transit agencies joined MTC
commissioners to tout the benefits of the all-in-one
transit card.

• The average number of weekday transactions in
May was 62,850, a 16.5 percent jump over the
previous month. Also in May, the number of
unique cards used in a month exceeded 70,000.

• New cardholder support service level standards
were implemented in May (see page 12). The
Contractor currently is meeting or exceeding all
but one service level standard: percent of website
communications acted upon within 24 hours (one
of the new standards).

• The Contractor also revamped the transit agency
card ordering and fulfillment process, which was
tested and determined to be successful with the
delivery of the new Clipper℠ cards.

• New brochures and a new license agreement
made their debut with the launch of Clipper℠.

• The Contractor completed equipment installation
on VTA vehicles on May 31 and has almost
completed installation on SamTrans Gillig buses.
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Golden Gate Transit General
Manager Celia Kupersmith emceed

the media event to launch the
Clipper℠ card.



Highlights & Key Issues

• MTC held two seminars with Clipper℠
operators on the subjects of refunds and
gaps processing. The seminars provided
information to the operators and solicited
their feedback. One more seminar is
scheduled on the subject of data
reporting.

• MTC is proceeding with the transfer of the
project’s operational bank accounts to
MTC-managed accounts. The accounts
will be open by July 1.
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MTC Chairman Scott Haggerty
addresses the audience at the

Clipper℠ launch event.



2. System Operations



System Utilization

0.770.820.86Website Visits per Unique Card Used

0.130.180.17CSR Calls per Unique Card Used

19.9121.6821.82Average Number of Transactions per Unique Card Used

625,3831,410,2601,533,822Total Fee Generating Transactions

Autoload Activity

56%52%51%Percentage of Registered Cards with Autoload

14,39635,96837,088Autoload Transactions

24,07853,58960,644Visits

41,901

334

11,652

$3,622,841

70,304

90,186

1,443,636

62,850

Last Month

May 2010

38,331

283

11,552

$3,409,106

65,059

80,894

1,329,366

56,500

Prior Month

April 2010

18,749

101

4,202

$1,372,792

31,404

36,685

588,698

26,700

Prior Year

May 2009

Help Desk Calls

Customer Service Representative (CSR) Calls

Unique Cards Used

Fee-Generating Add Value and Refund Transactions

Call Volume

Settled Transit Operator Revenue

Website Traffic

Unique Visitors

Average Number of Weekday Transactions

Transaction Volume

Fee-Generating Fare Payment Transactions

Measure

Table 1: Summary of System Utilization
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Clipper℠ Market Penetration

8

63,450Total

25.83%29.10%29.59%6,675Golden Gate Transit

62.57%60.97%64.70%3,875Golden Gate Ferry

0.66%

0%

0%

5.36%

Market Penetration
Rate

Prior Year

(May 2009)

3.40%3.99%14,300BART

2.51%3.83%1,3751Caltrain

2.73%

7.91%

Market Penetration
Rate

Current Month

(May 2010)

18,575

18,650

Average Weekday
Clipper℠ Boardings

(May 2010)

2.32%SFMTA

7.63%AC Transit

Market Penetration
Rate

Prior Month

(April 2010)

Table 2: Weekday Market Penetration Rates

1. Since Caltrain pass holders are only required to tag on and off the system once per month in order to load a pass,
MTC’s calculation of average weekday Clipper℠ boardings reflects the assumption that monthly pass holders
board Caltrain twice a day on weekdays. MTC estimates that the 308 calendar pass sales during Caltrain’s vending
window for May passes translated to 616 additional Caltrain boardings each weekday.



Transaction Volume

Figure 1: Average Weekday Clipper℠ Ridership during the Previous 52-Week Period
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Transaction Volume
Figure 2: Fee-Generating Transactions on a Monthly Basis

Figure 3: Number of Unique Cards Used on a Monthly Basis

• Spikes in activity volume during April 2009 are due to BART’s conducting a revenue cycle test that involved 420,903 fare payment
transactions and 13,172 add value transactions using approximately 2,200 test cards.
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Clipper℠ Value Distribution

Figure 4: Share of Monthly Sales of Value by Distribution Channel

• The spike in sales volume during April 2009 is due to BART’s conducting a revenue cycle test that required more than
$1,156,700 in e-cash and BART High Value Discount (HVD) ticket value to be loaded to test cards via Autoload.
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Service Level Standards

Table 3: Cardholder Support Service Level Standards (SLSs)

Notes:

1. Five of the service level standards corresponded to the key performance indicators used in

previous reports; however, four (indicated with *) are new, so comparisons cannot be made to
April 2010 performance.

2. The Clipper℠ Contractor met or exceeded all but one service level standard in May: percent of
website communications acted upon within 24 hours.

99.93%99.91%> 99.73%
99-

99.73%< 99%Percent that the website homepage is available5.

N/A78.31%>85%70-85%<70%
Percent of calls resolved on the first call for the prior
calendar month*4.

< 95%

< 90%

> 24

< 95%

> 5

< 90%

> 6%

< 95%

Below
Base

95-98%

90-95%

12-24

95-98%

2-5

90-98%

4-6%

95-98%

Base

> 98%

> 95%

< 12

> 98%

< 2

> 98%

< 4%

> 98%

Above
Base

N/A

N/A

4.62

98.49%

2.14

N/A

1.82%

98.45%

SLS Value
Apr. 10

Below baseline requirement

Meets baseline requirement

Above baseline requirement

96.07%
Percent of requests to disable Autoloads processed within
two business days*10.

96.35%
Percent of requests to set up and modify Autoloads
processed within two business days*9.

8.17
Average number of hours to process Remote Add Value
requests8.

97.53%
Percent of requests for replacement card filled within 3
business days7.

2.87Average number of days to fill request for new card6.

42.28%
Percent of website communications acted upon within 24
hours*3.

1.89%Percent of telephone calls voluntarily abandoned by caller2.

96.31%Percent of telephone calls answered within 3 minutes1.

SLS Value
May. 10KPI DescriptionKPI
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System Operations Key Performance Indicators

99.95%99.73%TOT

100%99.73%TDS

99.26%99.73%TCS

98.25%199.73%AVM

100%99.73%Data Store

StatusGoalDevice

Table 4: System Availability Performance Table 5: Accuracy Performance – May 2010

99.89%99.73%CID1

99.15%299.73%CID2

91.18%299.73%CID3

100%99.73%TOT

100%99.73%AVM

StatusGoalDevice

1. AVM performance was slightly below goal thresholds due to multiple card reader replacements.

2. The Clipper℠ Contractor is investigating the decline in CID2 and CID3 accuracy.
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Device Performance

Table 6: Number of Chargeable Maintenance Tickets per Operator by Device Type – May 2010

Figure 6: Number of Chargeable CID1 Tickets
During Prior Three-Month Period

Figure 5: Number of Chargeable Device Tickets During Prior
Three-Month Period (Not Including CID1 Tickets)

The Clipper℠ Service Bureau Help Desk opens maintenance tickets (called Metrix Tickets) in response to
incident reports originating from system monitoring tools or communications from the Clipper℠
Contractor, MTC or transit operator staff. Maintenance tickets are chargeable if a device fails to perform
its designated function or fails to meet its performance criteria when being used and operated according
to the environmental and operational conditions specified for the device.
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Device Type

Total Device

Quantities AC Transit BART Caltrain

Golden Gate

Transit/Ferry SFMTA

Total

Included

Calls

CID1 3,600 19 N/A N/A 12 78 109
CID2 186 N/A N/A 1 1 3 5
CID3 27 N/A N/A N/A N/A 8 8
AVM 52 3 N/A N/A 10 4 17
TOT 27 0 0 0 0 0 0

HCR3 436 0 0 15 0 11 26
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In May, MTC began conducting and documenting tests of device availability at
vehicle yards that are representative of each transit operator’s fleet.

Device Performance

Figure 7: Clipper Device Availability at Selected Reference Yards
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Clipper℠ Card Management
Figure 8: Number of Active* Cards in Circulation

Figure 9: Cumulative Number of Cards Registered for Autoload

*Active cards are those that customers have used to complete a transaction during the previous 365-day period.

** A registered card has patron identification information associated with it in the Clipper℠ Service Bureau database. Only registered cardholders
can take advantage of features such as Autoload and balance restoration.
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3. System Implementation



Phase 2.4 Schedule: SamTrans

The July 16, 2010, revenue-ready date is MTC’s projection.
Installation of on-board equipment on Gillig buses, currently being manufactured, will continue
after the revenue-ready date. Customer launch will take place after the new buses are ClipperSM-
ready and have completed testing.

SamTrans Schedule Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10 Jun-10 Jul-10

Onboard Equip. Installation

Station & Facilities Installation

SamTrans Site Prep

IIT-Dry Run

IIT

IIT Test Review Period

Revenue Ready Date

RR Date

07/16/2010

18

Figure 10: SamTrans Revenue-Ready Schedule

Accelerated
Review
Period



Phase 2.4 Schedule: VTA

The revenue-ready date of July 16, 2010, is MTC’s projection.

VTA Schedule Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10 Jun-10 Jul-10

Onboard Equipment/Prep Work

Onboard Equip. Installation

VTA Site Prep

IIT-Dry Run

IIT

IIT Test Review Period

Revenue Ready Date
RR Date

07/16/2010

Accelerated

Review

Period

19

Figure 11: VTA Revenue-Ready Schedule



Equipment Installation

• VTA
– The Contractor began installation of equipment on VTA

vehicles on February 1 and installation was completed on
May 31.

– Installation of VTA light rail CID2s was completed in April. The
Contractor and VTA are continuing to resolve any
remaining issues.

• SamTrans
– Network equipment installation at SamTrans has been

completed at all but one yard.

– The Contractor has begun installing equipment on the new
SamTrans Gillig vehicles and expected completion is July 16.

• Temporary Transbay Terminal
– The Contractor is currently working on installing the network

at the Temporary Transbay Terminal. The opening of the
temporary terminal is now slated for August 7.
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Site Preparation

• The SamTrans contractor is scheduled to complete site
preparation by June 25.

• The VTA network has been installed. VTA and the Contractor are
currently working through all remaining issues.

21



Customer Education and Outreach

Marketing and distribution activities continued to focus on preparing the ClipperSM

Service Bureau, current customers, participating transit agencies, and transit agency
employees for the transition from TransLink® to ClipperSM. Below are examples of the ads
that transit agencies will display on their vehicles beginning in July.

22



Customer Education and Outreach

23

A launch event to formally introduce the Clipper℠ brand took place June 16. Golden
Gate Transit General Manager Celia Kupersmith emceed the event, where MTC
Chairman Scott Haggerty told the crowd that Clipper℠ cards would be offered free for
a limited time. At the event, SFMTA unveiled a wrapped bus with the new Clipper℠
brand and tagline: All your transit in one card.

A series of 132 outreach events is scheduled to take place beginning June 30 and
running through November 2010. Transit operators will be supplementing these events
with their own outreach activities.



Employer Benefit Programs

The Clipper Direct℠ transit benefit program continued to sign up new
employers and employees during the month of May, with orders being
placed for June delivery.

$172,717.25Total Value Ordered for June Delivery

86Number of Deactivated Participants

1,906Number of Active Participants

3,069Number of Employees Enrolled in May

37Number of Companies Enrolled in May

24
$172,717.25Total Value Ordered for June

$39,960.00Muni Fare Products

$7,138.50Caltrain Fare Products

$3,287.50AC Transit Fare Products

$ 121,186.25Cash

AmountValue Added by Cash/Transit Agency Product

Table 9: Value Added by Cash/Transit Agency Product*

Table 8: Participation in Clipper Direct℠

Clipper Direct℠

WageWorks

Talks continue between WageWorks and Cubic to establish an
agreeable working relationship



Other Implementation Activities

• SFMTA Ticket Vending Machines
(TVMs) and Fare Gates

– Site preparation is underway and has
been completed at the Civic Center,
Powell, Montgomery and Embarcadero
stations. Site preparation at the remaining
stations will be completed by early
August.

– The Contractor continues software
testing.

– TVMs are scheduled to be installed
during August, while fare gates will be
installed in September and early
October.

• In-Person Customer Service Center

– MTC and Cubic are working with BART to
establish a Clipper-specific customer
service center in the BART/SFMTA
Embarcadero station. Several options are
under consideration.

25

New SFMTA ticket vending
machines being prepared

for installation



Other Implementation Activities (cont.)

• Period Pass Accumulator
– This product will allow transit agencies to implement passes that

will not need to be purchased prior to usage. E-cash fares will be
decremented until a threshold value is reached and from this
point on rides will be free until the end of the period.

– The pass period can be set at one day, a week or a month.

– Cubic is in the process of developing a proposal for this product.

– VTA plans to implement the day pass accumulator as soon as it is
ready.

– MTC intends to reallocate the funding left over from the Fare
Integration Program to this effort.

• Golden Gate Ferry Ticket Vending Machines and
Passenger Counter Displays

– The change order has been issued.

– Cubic is in the early stages of design.

– Cubic’s proposal for the passenger counter display is
under review by MTC and Golden Gate Ferry.
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Status of Clipper℠ Contract Change Orders

Contractor committed to submit
a proposal by the end of June.

Caltrain parking permit distribution – Provide
monthly parking permits to Caltrain riders through
the Clipper℠ system

CN-67

CO developed and in approval
process.

Program rebranding – Modify user interfaces for new
name

CO-134CN-69

Scope revised to include network
configuration only. CO in process.

Additional HCR3s for SFMTA – Provide 50 additional
handheld card reader 3s for cable cars

CO-129CN-65

CO-122

CO #

Proposal received and under
review by MTC.

Modified fulfillment TOT to replace personalized
cards at ACT

CN-71

CO developed and in approval
process.

Employer programs – enhancements to employer
program, including website improvements, online
balance and transaction history, use of multiple
funding sources, automated email notification and
availability of BART HVD

CN-63

Proposal received and under
review by SFMTA.

SFMTA Senior/RTC Fastpass good on BART – provide
SFMTA Fast Pass for senior/RTC fare categories that
can be used on BART in San Francisco

CN-61

Contractor committed to submit
a proposal by June 25th.

Regional day pass accumulator – provide universal
period pass accumulator product

CN-60

StatusDescriptionCN/RFCO #

Table 10: Contract Change Orders in Process as of 6/7/10

27



Status of Clipper℠ Contract Change Orders

CO developed and in approval
process

Golden Gate/SFMTA transfer changesCO-136RFCO-158

Proposal under review.Amendment to Mandatory Milestone Payment
Table – Revise revenue ready date for VTA in
Table 5-1 of contract.

RFCO-155

Task Order under developmentAdditional Bond Costs – Increase performance
and payment bond to cover entire Phase 2.4
cost (e.g., additional $1.5M)

CO-120

(Task
Order)

RFCO-0153

Proposal received and CO under
development

Limited use cards for Golden Gate TVMsRFCO-162

Proposal received but on hold
pending exploration of alternate
location and preparation of CO
Scope

Super merchant – in-person service center with
replacement functionality

CN-72

CO under development.Operations and maintenance costs for SFMTA
TVMs/faregates – increases to Clipper℠O&M
fees to support new SFMTA devices

CO-138RFCO-149

CO #

Proposal received and under
review by SFMTA

Lifeline pass – implement Lifeline pass for
qualifying SFMTA customers

RFCO-164

StatusDescriptionCN/RFCO #

Table 10: Contract Change Orders in Process as of 6/7/10 (continued)
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Status of Clipper℠ Contract Change Orders

Proposal received and under review
by Golden Gate Ferry

Golden Gate Ferry Passenger CounterTBD

CO developed and in approval
process

Additional spare modules for SFMTA TVMs.CO-126-
3

Revised proposal received and
under review

SFMTA parking – pilot program at SFMTA parking
garages.

CO-125

CO-119

CO #

In discussionSFMTA vehicle re-work – revisit installations of
approximately 100 SFMTA vehicles

StatusDescriptionCN/RFCO #

Table 10: Contract Change Orders in Process as of 6/7/10 (continued)
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Status of Clipper℠ Contract Change Orders

CO executed.Clipper℠ Website Content Changes – increase
funding for ongoing changes

CO-101

Amdmt. 3

CO executed in March 2010.Additional SFMTA card readers – Add card readers
to exit ends of new fare gates to require tagging
on exit

CO-130CN-66

CO executed March 10.Limited use cards for SFMTA – place order for 2M
limited use cards.

CO-127RFCO-151

CO executed 5/11/10.Modify card order #3 – modify order to include
both dual interface and contactless-only cards

CO-93

Amdmt. 5

CO Executed 5/2/10.GGF TVMs – Provide TVMs at Golden Gate FerryC0-135CN-70

CO executedSamTrans network – Phase 2.4 network for SamTransCO-132RFCO-150

CO executed in March 2010.SFMTA TVM/Faregate network – network upgrade
required to support new ticket vending machines
and fare gates

CO-131CN-64

CO executed. Agreement reached
on most price items; MTC will
negotiate remaining items and
amend CO if needed.

Device memory upgrade – upgrade memory of
CIDs and driver console

CO-123CN-57

CO executed.Contactless device conversions – convert devices
that currently make use of the contact interface to
accept a contactless-only card format

CO-124CN-58

CO executed. Agreement reached
on most price items; MTC will
negotiate remaining items and
amend CO if needed.

DesFire card development – migrate Clipper℠
application to contactless-only card

CO-124

Amend. 1

CN-59

CO # StatusDescriptionCN/RFCO #

Table 11: Contract Change Orders Recently Executed
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Contract Change Orders Executed in FY 2009-10

CO executed; Initial card shipments received.Modify card order #3 – modify order to include both
dual interface and contactless-only cards

CO-93

Amdmt. 5

CO executedPhase II Design Enhancements – TBD based on
approved task orders

CO-120

Graphics completed and order placed.Limited use cards for SFMTA – place order for 2M
limited use cards.

CO-127

Work completed.Device memory upgrade – Upgrade memory of driver
consoles and CIDs

123

Work nearly complete. TOTs and AVMs upgraded;
Contractor retrofitting TRUs.

DESFire software deployed to all devices except
BART faregates. BART to deploy in late May.

Contractor to provide DESFire functionality for BART
TVMs (revenue ready in early 2011).

Contactless device conversion and DESFire card124 and

124 Amdmt.
1

Work in progressVTA Network – Phase 2.4 network for VTA128

Work in progress. Installations scheduled to begin in
August 2010.

Replacement of existing fare gates and ticket
vending machines with new Clipper℠-compatible
equipment

126,

126-1, 126-
2, 130, 131

StatusDescriptionNumber

Table 12: Contract Change Orders
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Contract Change Orders Executed in FY 2009-10

Work in progress.SamTrans Network – Phase 2.4 network for SamTransCO-132

CO executed.GGF TVMs – Provide TVMs at Golden Gate FerryCO-135

StatusDescriptionNumber

Table 12: Contract Change Orders
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Clipper℠ Integration Programs

Cubic has submitted a proposal. MTC and
MTA are currently negotiating with Cubic.

Introduction of Clipper℠ as payment
option at up to five SFMTA-operated
parking garages

SFMTA Parking

MTC has agreed to release the final funding
minus the savings for eliminating Caltrain.
Final wording of the funding agreement
under discussion between MTC and VTA.
Cubic has rejected the ASK reader and has
suggested using their Tri-Reader.

Integration of Clipper℠ functionality into
existing ticket vending machines.

VTA

Lab testing is underway, and project is on
schedule for full operation by late November
2010.

Replacement of existing faregates and
ticket vending machines with new
Clipper℠-compatible equipment

SFMTA

Golden Gate is in the process of a
procurement through the Cubic contract of
ticket vending machines similar to the
equipment planned for SFMTA. Proposed
completion is March 2011.

Introduction of new faregates/vending
machines with Clipper℠ functionality

Golden Gate Ferry

Software has been exchanged and testing is
in progress at BART. Completion expected
early 2011.

Integration of Clipper℠ functionality into
existing ticket vending machines

BART

StatusDescriptionOperator

Table 13: Integration Programs
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4.Device, Systems and
Operational Performance



Technical Improvement Projects

• Wireless Project Upgrades: Launched in July 2009 to improve the
wireless network, this project is currently in the first phase of testing. If
testing is successful, MTC anticipates full deployment of the
improvements by August 2010. New developments include:

o Wireless Access Points (WAP): The WAP will be upgraded to
decrease the time required for buses to communicate with the
local network at their respective yards.

o Action Lists Deployed Twice Daily: Two action lists are currently
being deployed, eliminating the delay associated with the prior
10 p.m. deployment. The prior action list deployment added 24
to 48 hours to pick up a new CD.

• Software Management: In response to multiple software-deployment
failures, MTC and the Contractor have worked to identify problems in
the way software is bundled and distributed to devices (“change
and release management”). This project will result in corrective
actions, including both organizational and process changes.

• Device Performance: The low performance of the CID1 devices on
the SFMTA vintage trolley fleet is known to be power supply issues.
SFMTA and Cubic will be working together over the next few months
to improve the performance by reviewing the issues and
implementing changes as required.
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6. Program Financial Summary



Summary of Phase II Clipper℠ Contract Capital Costs*

*The table above shows all Phase II Clipper℠ Contract capital costs by fiscal year. This table does not
include capital costs not paid under the Clipper℠ Contract, e.g., consultant costs and transit agency
funding agreements.

Table 14:
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Fiscal Year Design Implementation Clipper Cards Equipment Other Total

FY 2002-03 $581,500 $1,584,958 $0 $0 $3,200 $2,169,658

FY 2003-04 $621,273 $1,011,519 $0 $3,085,125 $0 $4,717,916

FY 2004-05 $2,047,522 $1,136,406 $1,502,838 $46,565 $0 $4,733,331

FY 2005-06 $1,371,865 $194,058 $0 $133,750 $0 $1,699,672

FY 2006-07 $2,644,946 $908,733 $17,391 $3,696,265 $10,700 $7,278,036

FY 2007-08 $1,183,540 $526,273 $44,625 $205,631 $0 $1,960,069

FY 2008-09 $1,568,899 $5,615,302 $548,668 $8,175,387 $0 $15,908,257

FY 2009-10 $8,500,000 $5,597,975 $0 $67,092 $0 $14,165,067

Total $18,519,545 $16,575,224 $2,113,522 $15,409,815 $13,900 $52,632,006

Phase II ClipperSM Contract Capital Costs by Fiscal Year

Note:

1. This table previously included maintenance costs, but as of FY 2007/08 MTC moved this expense from the capital
costs to the operating costs.



Drawdown of Incentive Fund by Operator

When the Clipper℠ program reached Revenue Ready for Phase II, the monthly program operating costs
became the shared responsibility of the members of the TransLink® Consortium, in accordance with
Appendix A of the TransLink® Interagency Participation Agreement (IPA). MTC has also agreed to assist
the operators with Phase II operating costs up to a set dollar amount, which has been typically referred to
as the “TransLink® Incentive” (now called “Clipper℠ Incentive”).

The table above identifies the Clipper℠ Incentive amounts for six participating transit operators and the
amount that each agency has drawn down since Phase 2.2 Revenue Ready. Golden Gate has spend all
of their incentive funds and MTC is now invoicing them for their operating fees.

Table 15: Incentive Funds Drawdown

38

AC Transit BART
SamTrans/

Caltrain
GGBHTD SFMTA VTA Total

Incentive Funds $862,227.00 $2,128,017.00 $484,745.00 $634,239.00 $2,327,504.00 $683,271.00 $7,120,003.00

Total Share of Phase II Operating Fees as

of April 2010
1 $518,630.89 $182,939.31 $11,870.89 $635,588.14 $201,803.74 $0.00 $1,550,832.98

Remaining Incentive Credit $343,596.11 $1,945,077.69 $472,874.11 $0.00 $2,125,700.26 $683,271.00 $5,570,519.17

(1) These amounts are subject to change pending the resolution of TransLink Contractor claims and retroactive price adjustments.



Clipper℠ Financial Activity

Figure 12: E-Cash Value Added by Cardholders on a Monthly Basis

Figure 13: Clipper℠ Operator Revenue on a Monthly Basis

• Spikes in activity volume during April 2009 are due to BART’s conducting a revenue cycle test that involved 420,903
fare payment transactions and 13,172 add value transactions using approximately 2,200 test cards.
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Clipper℠ Bank Account Balances

Table 16: Bank Account Balances During the Previous 6-Month Period

1. If a fare payment transaction gap is not closed within a 21-day period, the e-cash value associated
with the gap is moved from the Float Account to the PCF. Operators may file claims on the PCF at
any time.

2. MTC originally reported that the PCF balance was $72,121 and the Walgreens Settlement balance
was $153 as of the end of December 2009. However, BART provided corrected balance information
on March 9, 2010.
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Month End Float Cardholder Fees

Participation Claim

Fund (PCF)1
Walgreens

Settlement

December 2009 $2,499,022 $251,106 $19,6112 $4542

January 2010 $2,678,857 $264,296 $23,769 $153

February 2010 $2,651,901 $277,271 $31,928 $16,933

March 2010 $2,841,858 $303,736 $43,516 $16,933

April 2010 $2,830,557 $325,016 $55,631 $16,933

May 2010 $2,961,653 $342,221 $71,965 $16,933


